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Meet EDUCAUSE

EDUCAUSE is a nonprofit association that helps higher education professionals use and implement
technology and data to support institutional success. We connect and empower our community of
more than 115,000 individual members through insights, advocacy, resources, and learning
opportunities to anticipate trends and strengthen professional practice.

2,100+

Member Organizations

&)

a5o°

ENE)
115,000+

Individual Members

$10.6 Million

Median IT Spending Per Member Institution*
*Source: 2023 EDUCAUSE Core Data Service
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Meet the EDUCAUSE Community

EDUCAUSE is the largest community of technology, academic, industry, and campus leaders
whose mission is to lead the way, advancing the strategic use of technology and data to further
the promise of higher education. We serve today’s technology professionals at every level and
every stage of their jobs—from entry level to senior leadership, from new hires to seasoned
employees—and help build the technology leaders of tomorrow.

! ClOs and Senior

. R eloay o ‘ Chief Information Officers, VPs and Directors of IT
e = Leaders T.
P \ . . . .
2 5,200+ \ ‘ Chief Academlc.Ofﬁcers, Academlc Lead.ers,
/ L] Faculty, Instructional Designers, Academic
4 Teaching and -
T / Learning Technology Specialists
Professionals = Professionals
23,000+

19,500+

‘ Chief Data Officers, Directors of Data Services,
VPs of Institutional Effectiveness/Institutional
Research, Data Analysts

Y ' Presidents/Chancellors, Chief Business Officers,
‘\ Chief Financial Officers, Librarians, Student
Cybersecurity Bata and “ Affairs/Student Success Professionals, Other
and Privacy Institutional Research = Campus Executives/Managers
Professionals " = Professionals I
' I
10,000+ o 6,100+ ‘ Chief Information Security Officers, Chief Privacy

I Officers, Risk Managers, Analysts, Engineers
1 Other Campus

Leaders

‘ IT Directors and Managers, IT Support,
255000+ ] Enterprise Technology Professionals
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Our Advertising Portfolio

EDUCAUSE offers many opportunities to reach higher education technology leaders and meet
your company's strategic direction and business development goals. [tems within our advertising
portfolio are just one way to engage. Explore what’s available below and contact us to create a
custom package.

Thought Brand ' Zed
) tent &
Leadership Exposure b .
munities
Targeted Newsletters ..... 5-6 Display Advertising .............. 9
EDUCAUSE Review .............. 7 Ad Retargeting ......c..ceceueneee. 10
Industry Insights Articles
Plus, be sure to check out:
EDUCAUSE Review .............. 8
Corporate ............ccceeevmeeee 11-15
Content Alerts Engagement Program
Corporate Membership ....... 16
educause.edu | advertising@educause.edu 4 3B



Weekly Targeted Newsletters

(Reserved for EDUCAUSE Members)

Gain repeat exposure of your brand and thought leadership and drive traffic
to your most valuable content by securing a spot in a weekly targeted
newsletter of your choice. Choose to either link to a content marketing piece
hosted on your website (an article, white paper, or report) or bundle or
republish your EDUCAUSE Review Industry Insights article.

m Average Open Rate Average Click-to-Open Rate

Choose Your Audience
Sent once per week for one
calendar month.

Article Rates & Specifications
Bundled/Republished
Industry Insights Article

First or Second $2,390
Placement

Your Own Hosted Content Marketing Piece
First or Second Placement

Article Rate $4,380

e Title: 8-9 words maximum.

e Brief summary (1-2 lines) and landing page URL.

¢ EDUCAUSE will be responsible for final layout.

e |t is the advertiser's responsibility to gain permission prior
to submission from any third parties being referenced.

e Materials due on the 15th of the month prior.

e Limited to 2 times per calendar year
per article.
Content cannot be more than 12
months old and cannot be previously
published elsewhere, aside from the
sponsor’s website.

educause.edu | advertising@educause.edu

EDUCAUSE

Weekly Update | CIOs & Senior IT

VAt s e A ko B Raing it Bechveoiogyy In higher 82

Just Released! 2025 EDUCAUSE Top 10

Higher aducation has a tust prablem. In the past ten yoars, the share of Amoricans
wha am confident in higher education has droppod by 21 parcentage points, from
T porcent 1o 36 percont

But the good news is that technology and data leaders and prolessionals can help
axddross the great challenge of restoring nzst in our secior. The 2025 EDUCAUSE
Top 10 emphasizes how to roballd trest in throws ways:

g inslitution
uam of leadership

View the kst and read the report to leam mare!
W thari gur 2025 Top 10 sponsces COW, Gartner, and Jenzabas, EDUCAUSE

Mission Parimers.

View the Top 10

Register Now! EDUCAUSE Annual Conference
Online, November 13-14

Register for the Webinar Series—Becoming a Data-
Driven Institution

SPONSORED CONTENT: Morsn Technology Consulting, Mission Partner

What Is the Difference between ERP Selection and
ERP Readiness?

The selection of a new ERP system is important but ks just a small part of a
successful ERP transition,

Find Your Next Job or Qualified CIO, IT Manager, or
Other IT Professional

Webinar Recording | Core Data Service (CDS):
Applying CDS Data to Institutional Data-Driven
Decision Making

Deadlines, send dates, and reach
are subject to change. Major
holidays and select weeks are
excluded.

52



Monthly Targeted Newsletter

(Reserved for EDUCAUSE Members)

Looking to gain exposure of your brand and thought leadership with
other higher education campus leaders? Secure a spot in the Campus
Monthly targeted newsletter. Choose to either link to a content marketing
piece hosted on your website (an article, white paper, or report) or
bundle or republish your EDUCAUSE Review Industry Insights article.

Average Open Average Click-to-

Audience

Sent once per month on the last Thursday. Rate Open Rate

Other Campus Leaders
A broad reach including presidents and

chancellors, chief data and privacy officers, 24,000 25% 5%
librarians, institutional research professionals,
and other campus executives.

Article Rates & Specifications

Your Own Hosted Content Marketing Piece Bundled/Re_puinshe_d

First or Second Placement Industry Insights Article

Article Rate $3,800 First or Second  $2,390
Placement

e Title: 8-9 words maximum.

e Brief summary (1-2 lines) and landing page URL. g

e EDUCAUSE will be responsible for final layout. per article.

e |t is the advertiser's responsibility to gain permission prior
to submission from any third parties being referenced.

» Materials due on the 15th of the month prior. '
sponsor’s website.

educause.edu | advertising@educause.edu

e Limited to 2 times per calendar year

e Content cannot be more than 12
months old and cannot be previously
published elsewhere, aside from the

“erm B

Campus Monthly

Just Released: The 2024 EDUCAUSE Analytics
Landscape Study

in an Incroasingly data-driven workd, higher education instivions neod 1o mature

i arcalytic: 10 berties leverage data bo infonm stralegic phanning and

decision-making, Liimately improving everyday operations, student experiences

and outcomes, and institutional sustainabiity,

The newly reloased 2024 EDUCAUSE Analytics Landscape Study addnsses
quistions about how we el there. In this report, we summarize the "eurfent siate
of afairs” of analySics in higher education, and look al several key areas of
analytics

Read the Study

2024 EDUCAUSE Annual Conference: Agenda
Available

Core Data Service (CDS) 2024 Survey Is Live!

APORIORED CONTENT: K18 Bakstions, EDUCAUSE Sirsteghs Partnr

Guide: Enhance Data Quality with 5 Data Governance
Pillars

How do you know that your data is a5 accumale, accessible, and helpful as
possible? There are cor principles that can guide you

Podcast | Al...Friend or Foe? Featuring Paul LeBlanc
and John O'Brien

Welcome Newly Elected Board Members Hector
Molina and Donna Petherbridge

Spring 2024 Regulatory Agenda Highlights

Deadlines, send dates, and reach
are subject to change. Major
holidays and select weeks are
excluded.
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IndUStry InSights ArtiCIes Industry Insights 3,700+

(Reserved for EDUCAUSE Members)

s 0 fiorirsg bserst peaetions on b use ef tehnsls

Average
e Pl views/month

The Industry Insights channel in EDUCAUSE Review provides you
with a rich avenue for sharing your thought leadership on the use e
Of technology |n h|gher educat|on_ Gaining Deepar Insights into Institutional Data

Benefits Include:

e [nclusion in an EDUCAUSE Review Content Alert email. Unlocking Efficient Software Management at Higher

Education Institutions

Why IT Matters to Higher Education

AUSE

EVIEW

e Evergreen content housed in the EDUCAUSE Library.
e EDUCAUSE Review home page listing on the publication date.

Article Rate $3,250

Gain Additional Exposure
Bundle or republish your Industry Insights article in a targeted
EDUCAUSE newsletter of your choice. See pages 4-5 for details. 77,000+ Students’ Perspectives on Using Al

video]

Sarah J, Buszka, Jeremy Corinz, and lsabella Meltzor

Additional
i distribution via : semce F
Also Required EDUCAUSE Review <& ek EerEeTIvE

GUIDELIMES
Content Alert ON Al USAGE
q obic Accompanying the
emails Student Success Analytics Y
Framawork
T

Article Specifications

e Submit as a Word document. o Title: 9 words maximum.
e Must be original content not previously e One-sentence summary of article (2 lines
published (no reprints, website reuse, or maximum, 96 characters per line).

arnenbring aed the EDUCAUSE
natycs Framewors Rubne

Al-generated content). e Author's name and title.

e Topic must be suitable for a higher e Copyright holder: can be in the author’s :c\::;::::;;&uden's -
education technology audience (no K-12 name or the company name. Toehnclogy h et ia ok O of
education or non-technology topics). e Materials due 3 weeks before publication Btr

e Article length: 1,800 words maximum. date.

e Up to 2 images (credit lines required). . . . Generative Al in Education: Past,

« Company logo and URL are optional. EDUCAUSE WI.|| be r.espon5|ble for final Presont, and Fisure

layout. Reach is subject to change. Contact
us for the latest details.
educause.edu | advertising@educause.edu 7



EDUCAUSE Review
Content Alerts EDUCAUSE

25% Average

Secure a highly visible ad position in our power- open rate
packed email alerts that are sent directly to more than o o, Average click-
77,000 inboxes weekly. Your ad will run consecutively : . o) to-open rate
for one month—keeping your company's brand
consistently in front of campus decision-makers and

Students’ Perspectives on Using Al
technology leaders. [video]

Saemh J. Buszion, Jensmy COMeX, and isatela Maitoe Wiy IT Matters to Higher Education

. AUSE
Ad Options & Rates 250 px
X
One of Two Square Ads Exclusive Skyscraper Ad Sidlnt Svccoss Aneylcs 250 px
(250 px x 250 px) (250 px x 500 px)
Members $4,120 Members $5,200 P 250 px
9 Ways to Help Students Use WRE
Nonmembers $5,150 Nonmembers $6,230 ooy et st o 25; T ——
it Foitn Ryan MazTaggar
SPONBORED GONTENT, (rinar garncs:ng ::chno:g.y for So;lal
00! oW Ignel ducation Can
Genarative Al in Education: § Give Back to Local Communities
Details & Specifications Al e
Reduci ng the Galcway arner:
o Sent weekly on Wednesdays. 77,000+ Cours Rodesion al NG 250 px
o Artw.ork. due 7 busmes_s dgys _prlor to first month’s issue date. Total re e 4 orou SO:px
o« Max initial download file size is 40K. [ womommcoromant |

‘What's Next? The Connecled Era

Jdorathan Huse

« JPG and PNG file formats accepted; animation is not accepted.
Specify the landing page URL at time ad space is ordered.

Deadlines, send dates, and reach are subject to change.
Major holidays and select weeks are excluded.

educause.edu | advertising@educause.edu 8



Display Advertising

Draw eyes on your brand, products and services, or -
booth number (if you're exhibiting at an EDUCAUSE EDUCAUSE
event) with an informative digital ad on our website.
Your ad will display across some of our busiest web
pages, which attract more than one million visitors per
year (and an average of 165,000+ views per month),
including EDUCAUSE Review, EDUCAUSE Library pages,
and the EDUCAUSE Career Center. Ga'"'"gneeper':s'ghts NI Riectial Pate

165,000+

Average
Latest Chanmels  Multimedia  Editors” Picks  Indusiry Insights  Abeut VieWs/mOnth

728 px x 90 px

(=] vaen | w
SHARE

Ad Options & Rates Member Nonmember
Leaderboard (728 px x 90 px) $57 CPM $62 CPM

Skyscraper (300 px x 600 px) $70 CPM $77 CPM % LABSTATS
Rectangle (300 px x 250 px) $63 CPM $68 CPM :

Minimum buy: 25,000 impressions per ad
space. Custom packages available.

File Specifications

o« Artwork due 9 business days prior to start date.
« Max initial download file size is 40K.

« JPG and PNG file formats accepted.

e Third-party tags accepted.

« Animation is not accepted.

educause.edu | advertising@educause.edu D



Ad Retargeting

Ad retargeting allows you to strategically serve highly relevant ads to
the right audience at the right time. It uses simple code to identify
visitors to the EDUCAUSE website and reach them with ads wherever
they go online, helping you increase your brand awareness and drive
online engagement with your ideal customer.

As a bonus, you'll receive detailed reports of your campaign results,
including the number of impressions and clicks and the geographic
locations of where your ads are served.

Step 1 Step 2 Step 3
Internet users visit The user exits Website visitor sees
the EDUCAUSE the EDUCAUSE your ad on other web
website. website. pages they visit.

’ ' =z o —f“ps., fwww
t‘"‘ === 3 i

File Specifications

60%

of viewers notice
and consider

purchasing
products from
retargeted ads.

Step 4
Visitor clicks your ad
and visits your website
or landing page.

+

tps: et

e Artwork due 2 business days prior to start date.

300 px x 250 px, and 160 px x 600 px.
« Max initial download file size is 40K. $1,670 $1,830 25,000
o JPG or GIF static images only; animation is not

accepted. m $3,060 $3,215 50,000
o Specify landing page URL at time ad space is

ordered. m $5,565 $6,121 100,000
e Trade publication also requires company logo

and general website URL to be provided. “ $12,500 $13,775 250,000

educause.edu | advertising@educause.edu 10 =B




P.S. There’s even more to EDUCAUSE than our
advertising portfolio.

Read on to discover the EDUCAUSE Corporate
Engagement Program and benefits of
EDUCAUSE membership.

educause.edu | corp@educause.edu



EDUCAUSE Corporate
Engagement Program

(Reserved for EDUCAUSE Members)

To strengthen the collaboration between private
industry and higher education institutions—and evolve
the higher education technology market—EDUCAUSE
has reimagined our corporate members’ experience with
us and the community we serve.

Within the Corporate Engagement Program, you'll find
comprehensive packages that are custom-built around
your goals and your objectives—designed to allow more
meaningful connections with our institutional
community, not only at our signature in-person events
but also through online opportunities year-round.

Imagine...

Year-round engagement Direct access to technology
with your target market decision-makers

Q\ A more strategic way to

An easier and more effective
~ showcase your brand and way to tell your story

thought leadership

educause.edu | corp@educause.edu 11 W




Choose Your Package

(Reserved for EDUCAUSE Members)

Mission Partner

2023

Exclusive, highest level of service.

OSSN

educause.edu | corp@educause.edu

SMEDUCAUSE
-

Visibility as a collaborator
and change maker in higher
education technology

Direct and deep engagement with
key community members

Year-round partnership, recognition, and
dedicated customer success manager

Multiple content and thought-leadership
opportunities

Embedded event sponsorship and highest-
priority selection for the EDUCAUSE
Annual Conference—and much more

12 W




Choose Your Package

(Reserved for EDUCAUSE Members)

« Year-round partnership,
recognition, and dedicated

customer success manager
EDUCAUSE

Strategic Partner _ Multiple content and thought-
2025 leadership opportunities

Embedded event sponsorship
and high-priority selection for
the EDUCAUSE Annual

Exclusive, second-highest level Conference—and much more
of service.

educause.edu | corp@educause.edu




Choose Your Package

(Reserved for EDUCAUSE Members)

2025 EDUCAUSE Annual Conference
October 27-30 | Nashville, TN
Conference Partner Package

Comprehensive event package

g

Conference Partner

2023

Selection of an in-person presentation or
conference sponsorship at no additional cost*

Brand recognition

DN NN

Complimentary full conference

Highest-level event package. registrations, and more

*Following EDUCAUSE Mission and Strategic Partners.

educause.edu | corp@educause.edu 14 3}




Choose Your Package

(Reserved for EDUCAUSE Members)

2025 EDUCAUSE Annual Conference
October 27-30 | Nashville, TN
Conference Supporter Package

/ Comprehensive event package

Selection of an online presentation,
conference sponsorship, or networking
opportunity at no additional cost*

EDUCAUSE

Conference Supporter

2025

\/ / Brand recognition

Complimentary full conference
registrations, and more

Second highest-level event package.

*Following EDUCAUSE Mission and Strategic Partners.

educause.edu | corp@educause.edu 15 W




Corporate Membership

Corporations serving the higher education technology
market and other related associations and organizations
are invited to become EDUCAUSE members. By joining
EDUCAUSE, your organization will connect with over
115,000 technology professionals across higher
education and related organizations. And you’ll be
recognized for supporting the mission of the higher
education community.

Membership Types & Dues for the
2025-26 Membership Year

Corporate Membership $3,751
Emerging Tech Membership $933
Consultant Membership $630

With Membership, You and Your Team Can:

v/ Make strategic connections year-

 Receive member pricing on our events, sponsorships, round and join EDUCAUSE
advertising, exhibits, and training programs. community groups.

+ Move to the top of waitlists for events like the v Attend member-only webinars and
EDUCAUSE Annual Conference. QuickTalks.

v/ Purchase EDUCAUSE Custom
Analytics reports of key
institutional findings, and more.

 Share your thought leadership on technology trends and
best practices and collaborate on EDUCAUSE research.

educause.edu | corp@educause.edu 16



Ready to Be Seen?

Our advertising opportunities are key assets to
consider for your next marketing campaign.

Contact us to share your goals and objectives and
learn how EDUCAUSE can help meet your needs. We
look forward to hearing from you!

advertising@educause.edu | educause.edu/advertising

corp@educause.edu | educause.edu




